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May 22, 2017

May 10­7:50 AM

Plan of the day:

0) Reminder, Seating Changes remain through May 31

1) MAKE-UP 6th Grade Science Post-Assessment (EOC) for students 
absent  (3/6B & 36A only)

2) ALL OTHER STUDENTS - CONTINUE using your NOTES to  
work on project QUIETLY until EOC completed! 

Failure to comply will result in INDIVIDUALLY until EOC completed. 
Notes and project guide needed.

3) POST-EOC: CONTINUE to work collaboratively and 
RESPECTFULLY with your  group to plan and script your commercial.

4) GOAL - FINISH your script/screenplay (prompt 3) in the 
PROJECT GUIDE. 

0) Reminder, Seating Changes remain through May 31

May 8­10:56 AM

REMINDER 
from 
previous 
class 
meetings.
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May 22, 2017

May 17­6:40 AM

For those students making-up the              
6th Grade Science Post-Assessment:         

Please be seated where I place you. 

You may only have a pencil, eraser, your test 
booklet and your scan sheet.

You may return to you as soon as you have 
turned in your scan sheet and test booklet.

Make sure your NAME and CLASS are written 
on the test booklet UNDER the Security 
Warning box

May 10­7:50 AM

Disciplinary Core Ideas covered by the commercial/
alternate individual assignment:
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May 22, 2017

May 8­9:43 AM

DUE DATES (group  project or individual essay): 

ALL handouts (3) and the commercial/public service 
announcement presentation (video, powerpoint or 
live) are due on:

The assignments are recorded in HAC (as process 
and product entries):

May 30th B-day

May 31st A-day

NEW 
DATES

May 17­6:40 AM

EVERYONE should have completed:

Prompt 1 - the specific CAUSES, EFFECTS (impacts), 
NATURAL RESOURCES involved and SOLUTIONS your 
group will talk about in your commercial; and

Prompt 2 - how you will present the ideas above to 
your audience. 

EVERYONE should have started/completed:
Prompt 3 - the script for the You're on the Air for 
the Environment project guide.
I may issue ONE iPad to each group so you can start 
and SHARE a document that will become your script 
using your school g-mail account. 
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May 22, 2017

May 10­7:50 AM

Recall, the tentative "outdoor filming" dates  were 
weather permitting. The filming dates were ALSO 
dependent on all students completing the EOC on Wed/
Thurs; that did not happen. PARCC presents severe 
time challenges.
THEREFORE, your group must have a "PLAN B" 
because this week's PARCC schedule does not allow an 
outdoor excursion. Such a plan must include:

1)Acting out your commercial "live."

2) Filming your commercial outside of the school day. 

#2 requires coordination with PARENTS! It also 
requires exchanging CONTACT INFORMATION.

permittingweather 

May 17­6:40 AM

For those removed from the group project, 
you will CONTINUE to use your research 
notes and, if necessary, the additional 
resources listed on the handout to 
complete the Alternate Individual 
assignment. 

RECALL, classroom seating was changed to 
reflect the group changes.
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May 22, 2017

May 17­6:40 AM

Comment entered where your grade is 
entered for the Commercial/Public 
Service Announcement (Process Grade):

NOTES collected for this grade (2 
pages MINIMUM). Student is doing an 
alternate individual task due to poor 
use of class time to date. 

http://mrsmorin.weebly.com/uploads/
8/8/2/9/8829074/
alternate_commercial_assignment.pdf

Comment entered where your grade is 
entered for the Commercial/Public Service 
Announcement (Product Grade):

Student is doing an alternate individual 
task due to poor use of class time to 
date. 

http://mrsmorin.weebly.com/uploads/
8/8/2/9/8829074/
alternate_commercial_assignment.pdf

Grades for this assignment in HAC 
will be recorded under the original 
assigned task:

May 17­6:40 AM

NOTE WELL:

1) Grammar 
counts.

2) It is possible 
to get BELOW a 
D (less than 
60%)  on this 
assignment.

http://mrsmorin.weebly.com/uploads/8/8/2/9/8829074/alternate_commercial_assignment.pdf
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May 22, 2017

May 8­9:43 AM

REMINDER: ALL of the handouts for the project are on my 
weebly page (linked here). Scroll to 4th Quarter, right column. 
These documents are also located on HAC.

If you lose your handout, you are responsible to print out a new 
one from HAC or my weebly page.
If you lose your handout, you are responsible to print out a new 
one from HAC or my weebly page.

The project consists of three handouts:

1) Unit 4: The You‛re On the Air - for the Environment Climate 
Change - Humans and the Environment – Public Service 
Announcement Project Scoring Rubric (-1 pt from project is missing)

2) Group Task Agreement Sheet (2 points)

3) Humans and the Environment Group Project Guide (32 points)

These handouts will be collected for a PROCESS GRADE.

May 17­6:40 AM

Your group's commercial may be:

1) "Filmed" using a personal electronic device and copied to 
a flash (USB) drive in Windows Media Player (.mp4; .mov) 
OR Quicktime (.mov; .mp4; .m4v) format. These are only 
video options available for the Smart Board. OR 

2) Your commercial may be acted out, in person, in front 
of the class.

3) We may have access to one iPad per group and devote 
one class day to "filming" outdoors during class time. 

4) I will use the scoring rubric to grade your commercials 
for a PRODUCT grade.

http://mrsmorin.weebly.com/6th-grade-science.html
http://mrsmorin.weebly.com/uploads/8/8/2/9/8829074/humans_environment_climate-change_rubric.pdf
http://mrsmorin.weebly.com/uploads/8/8/2/9/8829074/5-group_task_agreement_sheet.pdf
http://mrsmorin.weebly.com/uploads/8/8/2/9/8829074/5-humansandtheenvironmentprojectguide_cc.pdf
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May 22, 2017

Mar 29­3:15 PM

Turned in BEFORE you present your commercial so I can record your grade.

Yo
ur 

RO
AD

 M
AP

 to
 an

 A
A B C D

Mar 29­3:15 PM

Complete this chart only AFTER you have answered the 
FIRST and SECOND prompts of the PROJECT GUIDE.    
Use your RESEARCH NOTES to complete those prompts.  
Then, you will have a better idea about who needs to do 
what for a successful project. THEN, work on the THIRD 
(final) prompt (script/screenplay) of your project guide. 

PRODUCTIVE and RESPECTFUL CONVERSATIONS ONLY
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May 22, 2017

Mar 29­3:15 PM

Write down the ideas 
your group discussed 
in a bulleted list using 
the space provided. Be 
as detailed as possible, 
but do not over-think 
or get "bogged down" 
with too much detail 
here.

Consider this space a 
place to provide an 
"overview" of your 
commercial topic.

Individuals within a 
group SHOULD have 
the same information.

Bulleted list: OVERVIEW of your commercial: 

1) Cause(s), 

2) Effects (some must be Chesapeake Bay 
related), 

3) Exploitation of Natural Resources involved,

4) Solutions to limit or reverse climate 
change. 

Mar 29­3:15 PM

Use this space to 
brainstorm ways to 
effectively "sell" 
your ideas. Your 
commercial will 
"market" ideas for 
solutions.

Think about ways in 
which advertisers 
try to reach YOU in 
their commercials.

A bulleted list works 
well in this space, 
too.

Bulleted list of HOW you will reach your 
chosen audience for each of the topics 
you muct discuss in your commercial - 

Causes, 

Effects, 

Natural Resources, and 

Solutions.



0523­26_2017Humans_Environment_8­9.notebook

9

May 22, 2017

Mar 29­3:15 PM

This part of the project 
guide provides the most 
space. Here, you will at 
least outline the contents 
of your commercial putting 
information and persuasive 
argument(s) in the order in 
which those ideas will 
appear in your commercial. 
You may even use this space 
to script your commercial. 
Not enough space? Attach a 
sheet of paper with 
additional ideas/information 
to the end of this guide.

Use this space to write your SCRIPT 
or SCREENPLAY.

You have already seen good examples 
of projects from former 6th grade 
classes. 

Think about how those examples may 
help you think creatively and 
persuasively when presenting your 
case!

May 10­7:50 AM

QUESTIONS?
Refer to your Project Guide and Rubric!!!

REMEMBER! 
PRODUCTIVE and RESPECTFUL 
CONVERSATIONS mean that only ONE 
person in a group speaks at a time and 
that will be QUIETLY!!!
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